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Understanding artificial intelligence (AI) in the context of the fast-evolving business 
environment is crucial for accounting students. This paper presents a 
comprehensive study tailored to undergraduates with the primary intent of 
addressing the existing AI awareness gap. The purpose of this research is to enhance 
AI awareness among accounting students. The study's objectives encompass 
assessing current AI familiarity, recognizing its relevance within accounting, and 
identifying areas of misconception. The problem statement emphasizes the 
challenge of inadequate AI awareness, which affects students' readiness for 
AI-infused workplaces. The study uses a deliberate sample technique, focusing on 
undergraduates, and employs surveys to elicit perceptions and misconceptions 
about AI. This research's contribution lies in guiding educational improvements. 
Equipping accounting students with AI knowledge enables them to excel in a 
technologically integrated future, optimizing their potential within the evolving 
professional landscape.
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ABSTRACT

FOSTERING AI AWARENESS AMONG ACCOUNTING STUDENTS: A 
COMPREHENSIVE UNDERGRADUATE STUDY



 
This study investigates the role of teaching entrepreneurship in English and the 
inclusivity of English as an oral communication in shaping students' entrepreneurial 
self-confidence is analysed. Recent higher learning institutions have implemented 
entrepreneurship courses that are conducted in English due to its importance as a 
language of global communication and commerce. Therefore, this study seeks to fill 
the gap in previous research about the effect of language on students' 
self-confidence. To achieve the objective, a survey was conducted among the 
students of an entrepreneurship course taught in English. A total of 133 usable 
responses were obtained and used to analyse the data. Data were analysed using 
SmartPLS 4 of Structural Equation Modelling to perform multivariate analysis. The 
results revealed that independent and mediating variables have a strong effect on 
students' entrepreneurial self-confidence. Moreover, it was established that 
including English oral communication further enhances the relationship between 
entrepreneurship courses in English and self-confidence. This research contributes 
to the existing literature by highlighting the importance of language in 
entrepreneurship education, particularly the use of English for strengthening social 
capital and networking. Thus, it is essential for entrepreneurship education courses 
to be designed reflectively in regard to several other factors which will pave the way 
for students to become successful entrepreneurs. 
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