
Sustainable Business, Environment & Society

Organizer: Co - organizer:

icar2023@kuptm.edu.my



 

 

BOOK OF ABSTRACT - ICAR 2023 THE 2ND INTERNATIONAL CONFERENCE ON CROSS-DISCIPLINARY ACADEMIC RESEARCH 2023BOOK OF ABSTRACT - ICAR 2023 THE 2ND INTERNATIONAL CONFERENCE ON CROSS-DISCIPLINARY ACADEMIC RESEARCH 2023

ICAR 2023: 051-048

 
Environmental issues often receive attention in Malaysia in parallel with the rapid 
development of the tourism industry which has contributed to environmental 
pollution. In connection with that, various efforts have been made to prevent and 
reduce the effects of pollution on the environment, including the Environmental 
Management System (EMS). By implementing an Environmental Management 
System (EMS), the effects of unwanted pollution on the environment will be 
reduced. The purpose of this study is to expand the understanding of how cost 
accounting factors affect the application of EMS among hotels in Malaysia. The 
sample of this study is based on a questionnaire collected from 56 4 and 5 star hotels 
in the Central Region of Malaysia including Selangor, Kuala Lumpur and Putrajaya. 
This study uses Semi-Structured Least Squares Equation Modeling and Institutional 
Theory as supporting theory. The study found that cost savings do affect the use of 
EMS among hotels in Malaysia. Further analysis shows that different hotel sizes do 
not affect the adoption of EMS. This study expands knowledge on how cost 
accounting simultaneously influence the adoption of EMS in a tourism industry in 
Malaysia. Next, this study also provides new evidence that the size of the hotel does 
not influence the effect of cost accounting factors on the implementation of EMS.
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ABSTRACT

THE IMPACT OF COST ACCOUNTING ON THE ADOPTION OF 
ENVIRONMENTAL MANAGEMENT SYSTEMS 

IN THE TOURISM INDUSTRY



 
This study investigates the role of teaching entrepreneurship in English and the 
inclusivity of English as an oral communication in shaping students' entrepreneurial 
self-confidence is analysed. Recent higher learning institutions have implemented 
entrepreneurship courses that are conducted in English due to its importance as a 
language of global communication and commerce. Therefore, this study seeks to fill 
the gap in previous research about the effect of language on students' 
self-confidence. To achieve the objective, a survey was conducted among the 
students of an entrepreneurship course taught in English. A total of 133 usable 
responses were obtained and used to analyse the data. Data were analysed using 
SmartPLS 4 of Structural Equation Modelling to perform multivariate analysis. The 
results revealed that independent and mediating variables have a strong effect on 
students' entrepreneurial self-confidence. Moreover, it was established that 
including English oral communication further enhances the relationship between 
entrepreneurship courses in English and self-confidence. This research contributes 
to the existing literature by highlighting the importance of language in 
entrepreneurship education, particularly the use of English for strengthening social 
capital and networking. Thus, it is essential for entrepreneurship education courses 
to be designed reflectively in regard to several other factors which will pave the way 
for students to become successful entrepreneurs. 
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