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Gold is considered a valuable metal that is often utilized to preserve wealth and can 
act as a hedge against inflation or depreciation of the US dollar. The Central Bank of 
Malaysia manages the country's gold reserves and influences the demand for gold 
through its monetary policy decisions. The price of gold in Malaysia has fluctuated 
significantly over the past few years due to factors such as global economic 
uncertainty, geopolitical risks, and the weakening of the Malaysian Ringgit. 
Macroeconomic factors such as uncertainty in economic, risks of geopolitical, and 
the weakening of the Malaysian Ringgit can significantly impact the price of gold in 
Malaysia. This paper presents a literature review of studies that explored the 
correlation between gold prices and government revenue, factors that drive gold 
prices in Malaysia, and macroeconomic variables that influence the volatility of gold 
prices. The findings suggest that gold is a popular investment option for both 
individuals and investors, and several macroeconomic factors significantly impact 
the gold price.
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ABSTRACT

IMPACT OF GOLD FLUCTUATION PRICE IN MALAYSIA



 
This study investigates the role of teaching entrepreneurship in English and the 
inclusivity of English as an oral communication in shaping students' entrepreneurial 
self-confidence is analysed. Recent higher learning institutions have implemented 
entrepreneurship courses that are conducted in English due to its importance as a 
language of global communication and commerce. Therefore, this study seeks to fill 
the gap in previous research about the effect of language on students' 
self-confidence. To achieve the objective, a survey was conducted among the 
students of an entrepreneurship course taught in English. A total of 133 usable 
responses were obtained and used to analyse the data. Data were analysed using 
SmartPLS 4 of Structural Equation Modelling to perform multivariate analysis. The 
results revealed that independent and mediating variables have a strong effect on 
students' entrepreneurial self-confidence. Moreover, it was established that 
including English oral communication further enhances the relationship between 
entrepreneurship courses in English and self-confidence. This research contributes 
to the existing literature by highlighting the importance of language in 
entrepreneurship education, particularly the use of English for strengthening social 
capital and networking. Thus, it is essential for entrepreneurship education courses 
to be designed reflectively in regard to several other factors which will pave the way 
for students to become successful entrepreneurs. 
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