
Sustainable Business, Environment & Society

Organizer: Co - organizer:

icar2023@kuptm.edu.my



BOOK OF ABSTRACT - ICAR 2023 THE 2ND INTERNATIONAL CONFERENCE ON CROSS-DISCIPLINARY ACADEMIC RESEARCH 2023BOOK OF ABSTRACT - ICAR 2023 THE 2ND INTERNATIONAL CONFERENCE ON CROSS-DISCIPLINARY ACADEMIC RESEARCH 2023

ICAR 2023: 103-093

 
In today’s digital age, WhatsApp, an instant messaging application has been 
extensively utilized in people’s daily lives, especially at work. Previous study shows 
that the use of instant messaging enables the workers to communicate better in a 
workplace. Hence, this study aims to examine the effectiveness and impact of 
WhatsApp as a communication tool for disseminating work-related information 
within an organization. This study employs a quantitative method approach to 
collect data where survey questionnaires are distributed to the employees across 
faculties and departments in Universiti Poly-Tech Malaysia (UPTM). The factors 
investigated include speed, accessibility, clarity and overall satisfaction among UPTM 
employees in navigating WhatsApp to discuss work-related information. The results 
of this study complement the existing literature on organizational communication 
and technology adoption which are fruitful for both employers and employees. 
Overall, the study outlines best practices recommendations to optimize the use of 
WhatsApp as a communication tool within an institution by taking into account key 
factors such as message content, timing and recipient preferences.
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ABSTRACT

THE EFFECTIVENESS OF WHATSAPP IN DISSEMINATING WORK-RELATED 
INFORMATION: THE CASE OF UPTM



 
This study investigates the role of teaching entrepreneurship in English and the 
inclusivity of English as an oral communication in shaping students' entrepreneurial 
self-confidence is analysed. Recent higher learning institutions have implemented 
entrepreneurship courses that are conducted in English due to its importance as a 
language of global communication and commerce. Therefore, this study seeks to fill 
the gap in previous research about the effect of language on students' 
self-confidence. To achieve the objective, a survey was conducted among the 
students of an entrepreneurship course taught in English. A total of 133 usable 
responses were obtained and used to analyse the data. Data were analysed using 
SmartPLS 4 of Structural Equation Modelling to perform multivariate analysis. The 
results revealed that independent and mediating variables have a strong effect on 
students' entrepreneurial self-confidence. Moreover, it was established that 
including English oral communication further enhances the relationship between 
entrepreneurship courses in English and self-confidence. This research contributes 
to the existing literature by highlighting the importance of language in 
entrepreneurship education, particularly the use of English for strengthening social 
capital and networking. Thus, it is essential for entrepreneurship education courses 
to be designed reflectively in regard to several other factors which will pave the way 
for students to become successful entrepreneurs. 
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