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This conceptual study focuses on online buying intention and decision in 
e-commerce industry related to online trust.  The study tries to find the possible 
solution that influence customer’s online buying decision, also, to examine which 
factors have greater impact on how to improve online buying decision.  This study 
will incorporate the Theory of Reasoned Action, the Theory of Planned Behaviour 
and The Theory of Technology Acceptance Model.  This research focuses on online 
buying decision in e-commerce that is influenced by online trust.  It is quantitative 
research that will explore the link between independent and dependent variables 
using the survey approach. This paper will be an advantage to the academicians, 
administrations and other researchers especially those who are interested in the 
e-commerce industry dealing with online trust and online buying decision.
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ABSTRACT

PRELIMINARY STUDY ON THE INFLUENCE OF ONLINE TRUST 
TOWARDS THE ONLINE BUYING DECISION IN E-COMMERCE



 
This study investigates the role of teaching entrepreneurship in English and the 
inclusivity of English as an oral communication in shaping students' entrepreneurial 
self-confidence is analysed. Recent higher learning institutions have implemented 
entrepreneurship courses that are conducted in English due to its importance as a 
language of global communication and commerce. Therefore, this study seeks to fill 
the gap in previous research about the effect of language on students' 
self-confidence. To achieve the objective, a survey was conducted among the 
students of an entrepreneurship course taught in English. A total of 133 usable 
responses were obtained and used to analyse the data. Data were analysed using 
SmartPLS 4 of Structural Equation Modelling to perform multivariate analysis. The 
results revealed that independent and mediating variables have a strong effect on 
students' entrepreneurial self-confidence. Moreover, it was established that 
including English oral communication further enhances the relationship between 
entrepreneurship courses in English and self-confidence. This research contributes 
to the existing literature by highlighting the importance of language in 
entrepreneurship education, particularly the use of English for strengthening social 
capital and networking. Thus, it is essential for entrepreneurship education courses 
to be designed reflectively in regard to several other factors which will pave the way 
for students to become successful entrepreneurs. 
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