
Sustainable Business, Environment & Society

Organizer: Co - organizer:

icar2023@kuptm.edu.my



BOOK OF ABSTRACT - ICAR 2023 THE 2ND INTERNATIONAL CONFERENCE ON CROSS-DISCIPLINARY ACADEMIC RESEARCH 2023BOOK OF ABSTRACT - ICAR 2023 THE 2ND INTERNATIONAL CONFERENCE ON CROSS-DISCIPLINARY ACADEMIC RESEARCH 2023

ICAR 2023: 149-129

 
Social media have functioned more than just a socializing site. Many parties have 
exploited the opportunities available within the social media application like 
education, business, networking engagement and much more. Like in business, 
social media seems to be a must platform for every business venture and has even 
been seen as the quickie way to start a business. The question is, do these so-called 
online business owners possess any specific entrepreneurial characteristics which 
influence their business performance? Or does it matter to possess specific 
entrepreneurial characteristics to excel in online business? Thus, this paper is to 
undergo a study to see if entrepreneurial orientation does have an impact on social 
media adoption and business performance among Bumiputera 
micro-entrepreneurs. This study is trying to integrate UTAUT theory and 
resource-based-view theory to evaluate how social media adoption may impact the 
business performance among the Bumiputera micro-entrepreneurs. A total of 239 
micro-entrepreneurs were identified and responded to the survey. The result shows 
a positive relationship between social media adoption and business performance; 
however , the study shows no significance of entrepreneurial orientation to the 
relationship between social media adoption and business performance.
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ABSTRACT

SOCIAL MEDIA ADOPTION AND BUSINESS PERFORMANCE AMONG 
BUMIPUTERA MICRO-ENTREPRENEURS IN MALAYSIA: IS ENTREPRENEURIAL 

ORIENTATION A MISSING LINK?



 
This study investigates the role of teaching entrepreneurship in English and the 
inclusivity of English as an oral communication in shaping students' entrepreneurial 
self-confidence is analysed. Recent higher learning institutions have implemented 
entrepreneurship courses that are conducted in English due to its importance as a 
language of global communication and commerce. Therefore, this study seeks to fill 
the gap in previous research about the effect of language on students' 
self-confidence. To achieve the objective, a survey was conducted among the 
students of an entrepreneurship course taught in English. A total of 133 usable 
responses were obtained and used to analyse the data. Data were analysed using 
SmartPLS 4 of Structural Equation Modelling to perform multivariate analysis. The 
results revealed that independent and mediating variables have a strong effect on 
students' entrepreneurial self-confidence. Moreover, it was established that 
including English oral communication further enhances the relationship between 
entrepreneurship courses in English and self-confidence. This research contributes 
to the existing literature by highlighting the importance of language in 
entrepreneurship education, particularly the use of English for strengthening social 
capital and networking. Thus, it is essential for entrepreneurship education courses 
to be designed reflectively in regard to several other factors which will pave the way 
for students to become successful entrepreneurs. 
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