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The transfer of knowledge is critical for a company to expand and transform. In 
terms of a country's socioeconomic development, micro-enterprises are crucial for 
creating employment opportunities and reducing poverty. However, 
micro-enterprises’ ability to repay their debts is influenced by various factors, with 
saving literacy and knowledge transfer being essential components in enhancing 
their repayment capacity. To address the knowledge transfer gap, this study 
examined the factors affecting the ability of Malaysian micro-enterprises to repay 
their debts, including financial management, with data collected from 127 
micro-enterprises in Klang Valley. The study utilized the PLS-SEM technique to 
analyze the data and test hypotheses to achieve research objectives, with the results 
showing that saving literacy and the role of knowledge transfer as a mediator 
positively impact micro-enterprises’ ability to repay their debts. This article also 
provides recommendations for the growth of Malaysia's micro-enterprise sector and 
suggests the need for additional research in this area.
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ABSTRACT

MICROENTERPRISES’ ABILITY TO REPAY DEBT. DO SAVING LITERACY AND 
KNOWLEDGE TRANSFER MATTER?



 
This study investigates the role of teaching entrepreneurship in English and the 
inclusivity of English as an oral communication in shaping students' entrepreneurial 
self-confidence is analysed. Recent higher learning institutions have implemented 
entrepreneurship courses that are conducted in English due to its importance as a 
language of global communication and commerce. Therefore, this study seeks to fill 
the gap in previous research about the effect of language on students' 
self-confidence. To achieve the objective, a survey was conducted among the 
students of an entrepreneurship course taught in English. A total of 133 usable 
responses were obtained and used to analyse the data. Data were analysed using 
SmartPLS 4 of Structural Equation Modelling to perform multivariate analysis. The 
results revealed that independent and mediating variables have a strong effect on 
students' entrepreneurial self-confidence. Moreover, it was established that 
including English oral communication further enhances the relationship between 
entrepreneurship courses in English and self-confidence. This research contributes 
to the existing literature by highlighting the importance of language in 
entrepreneurship education, particularly the use of English for strengthening social 
capital and networking. Thus, it is essential for entrepreneurship education courses 
to be designed reflectively in regard to several other factors which will pave the way 
for students to become successful entrepreneurs. 
 
Keywords: Entrepreneurship, English, Language, Entrepreneurial Self-Confidence 

Organizer:

Co - organizer:

icar2023@kuptm.edu.my


	Full Version_v2

