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This study investigates the complex relationship between academic achievement 
and graduate employability in the context of higher education and the changing 
employment market. The study looks into the relationship between graduate 
employability and academic achievement as measured by the cumulative grade 
point average (CGPA), take of value (TOV), and TOV.  The study tracks changes in 
employability outcomes across time, including employed, jobless, increasing skills, 
waiting for placement, and pursuing further education. This association is dynamic, 
the study finds. Beyond academic accomplishments, the study also considers the 
value of soft skills in boosting graduates' employability, concentrating on 
communication, teamwork, adaptability, and problem-solving abilities. This study 
offers useful insights into the debates around academic quality, practical skills, and 
holistic employability by addressing these issues, guiding higher education.
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ABSTRACT

RELATIONSHIP BETWEEN ACADEMIC PERFORMANCE AND GRADUATE 
EMPLOYABILITY IN HIGHER EDUCATION INSTITUTIONS



 
This study investigates the role of teaching entrepreneurship in English and the 
inclusivity of English as an oral communication in shaping students' entrepreneurial 
self-confidence is analysed. Recent higher learning institutions have implemented 
entrepreneurship courses that are conducted in English due to its importance as a 
language of global communication and commerce. Therefore, this study seeks to fill 
the gap in previous research about the effect of language on students' 
self-confidence. To achieve the objective, a survey was conducted among the 
students of an entrepreneurship course taught in English. A total of 133 usable 
responses were obtained and used to analyse the data. Data were analysed using 
SmartPLS 4 of Structural Equation Modelling to perform multivariate analysis. The 
results revealed that independent and mediating variables have a strong effect on 
students' entrepreneurial self-confidence. Moreover, it was established that 
including English oral communication further enhances the relationship between 
entrepreneurship courses in English and self-confidence. This research contributes 
to the existing literature by highlighting the importance of language in 
entrepreneurship education, particularly the use of English for strengthening social 
capital and networking. Thus, it is essential for entrepreneurship education courses 
to be designed reflectively in regard to several other factors which will pave the way 
for students to become successful entrepreneurs. 
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