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Artificial Intelligence (AI) has become an integral part of decision-making processes 
across a spectrum of applications, from autonomous vehicles and healthcare 
diagnostics to financial forecasting and customer service. As AI systems increasingly 
take on roles that directly impact human lives and societal structures, the issue of 
trust in their decision-making capabilities assumes paramount importance. 
Confidence, as a measurable attribute within AI systems, plays a pivotal role in 
shaping this trust dynamic. This abstract is drawn from the conference "AI 
Decision-Making: The Role of Confidence," which explores the multifaceted 
dimensions of confidence in AI decision-making and its profound implications for 
accuracy and trust calibration. Researchers, practitioners, and industry experts 
converge to discuss the challenges and opportunities surrounding this critical 
concept. 
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ABSTRACT

UNLOCKING TRUST IN AI DECISION-MAKING: THE CRUCIAL ROLE OF 
CONFIDENCE, TRANSPARENCY, AND USER PERCEPTION



 
This study investigates the role of teaching entrepreneurship in English and the 
inclusivity of English as an oral communication in shaping students' entrepreneurial 
self-confidence is analysed. Recent higher learning institutions have implemented 
entrepreneurship courses that are conducted in English due to its importance as a 
language of global communication and commerce. Therefore, this study seeks to fill 
the gap in previous research about the effect of language on students' 
self-confidence. To achieve the objective, a survey was conducted among the 
students of an entrepreneurship course taught in English. A total of 133 usable 
responses were obtained and used to analyse the data. Data were analysed using 
SmartPLS 4 of Structural Equation Modelling to perform multivariate analysis. The 
results revealed that independent and mediating variables have a strong effect on 
students' entrepreneurial self-confidence. Moreover, it was established that 
including English oral communication further enhances the relationship between 
entrepreneurship courses in English and self-confidence. This research contributes 
to the existing literature by highlighting the importance of language in 
entrepreneurship education, particularly the use of English for strengthening social 
capital and networking. Thus, it is essential for entrepreneurship education courses 
to be designed reflectively in regard to several other factors which will pave the way 
for students to become successful entrepreneurs. 
 
Keywords: Entrepreneurship, English, Language, Entrepreneurial Self-Confidence 

Organizer:

Co - organizer:

icar2023@kuptm.edu.my


	Full Version_v2

