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This research aims to comprehensively explore the multifaceted dimensions of 
employee voice, its potential ramifications, and the inherent challenges that 
organizations confront. In the context of Human Resource Management (HRM), 
Industrial Relations (IR), and Organizational Behavior (OB), employee voice emerges 
as a dynamic and influential phenomenon within organizational landscapes. The 
primary purpose of this study is to shed light on the various forms of individual and 
collective expression constituting employee voice, thereby serving as a pivotal 
conduit for employees to negotiate their work's significance and actively participate 
in organizational discourse. With a focus on enhancing engagement, satisfaction, 
and innovation, scholars acknowledge the positive impact of employee voice; 
however, impediments like managerial receptiveness limitations and cultural norms 
can hinder its effective execution. By underscoring the importance of fostering an 
inclusive and psychologically secure environment, facilitating diverse modes of 
expression, and cultivating organizational cultures that embrace constructive 
dissent, this study significantly contributes to a heightened comprehension of 
leveraging employee voice's performative nature. Through the advocacy for robust 
mechanisms, this research not only advances scholarly understanding but also 
provides actionable insights into empowering employee voice to propel 
organizational success and overall well-being.

Keywords: Employee voice, organizational communication, HRM, Industrial Relations, 
Organizational Behavior, engagement, culture, mechanisms

Syafiq Ayop
dhamiri@uptm.edu.my

Universiti Poly-Tech Malaysia
Kuala Lumpur Malaysia

 

 

 

  

 

ABSTRACT

EMPLOYEE VOICE IN ORGANIZATIONAL CONTEXTS: 
EXPLORING MECHANISMS, IMPACT, AND CHALLENGES –

 A REVIEW



 
This study investigates the role of teaching entrepreneurship in English and the 
inclusivity of English as an oral communication in shaping students' entrepreneurial 
self-confidence is analysed. Recent higher learning institutions have implemented 
entrepreneurship courses that are conducted in English due to its importance as a 
language of global communication and commerce. Therefore, this study seeks to fill 
the gap in previous research about the effect of language on students' 
self-confidence. To achieve the objective, a survey was conducted among the 
students of an entrepreneurship course taught in English. A total of 133 usable 
responses were obtained and used to analyse the data. Data were analysed using 
SmartPLS 4 of Structural Equation Modelling to perform multivariate analysis. The 
results revealed that independent and mediating variables have a strong effect on 
students' entrepreneurial self-confidence. Moreover, it was established that 
including English oral communication further enhances the relationship between 
entrepreneurship courses in English and self-confidence. This research contributes 
to the existing literature by highlighting the importance of language in 
entrepreneurship education, particularly the use of English for strengthening social 
capital and networking. Thus, it is essential for entrepreneurship education courses 
to be designed reflectively in regard to several other factors which will pave the way 
for students to become successful entrepreneurs. 
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