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This article thoroughly examines the potential of crowdfunding for small businesses 
and startups, including its influence, regulations, and obstacles across different 
industries and countries. Additionally, it provides practical recommendations for 
successful execution. The article highlights the importance of evaluating 
crowdfunding's feasibility and impact on entrepreneurial ventures. It analyzes 
theoretical frameworks demonstrating crowdfunding's potential to facilitate 
financial access for underserved communities and foster inclusivity, particularly the 
Financial Inclusion theory. The lack of legislation and regulatory inconsistencies 
hinder the potential of crowdfunding for development and innovation. This article 
explores crowdfunding regulations and the legal hurdles that arise, highlighting 
measures taken to prevent fraud and ensure online security. It aims to provide 
investors, entrepreneurs, and regulators with a comprehensive overview. In addition, 
the article discusses regional disparities and challenges in crowdfunding 
integration, emphasizing the need for online money exchange mechanisms in the 
Middle East and distinct crowdfunding regulations in specific regions. It also 
highlights crowdfunding as an effective solution for financing gaps in underserved 
enterprises. This literature review is invaluable for entrepreneurs, investors, and 
policymakers seeking to grasp the full scope of crowdfunding's impact on startup 
financing. The study's insights provide a solid foundation for making informed 
decisions and implementing crowdfunding solutions more effectively and 
efficiently. In conclusion, crowdfunding brings forth both advantages and 
challenges. Although it promotes equal funding opportunities, it entails a 
meticulous balancing act between creativity and safeguarding the interests of 
investors. To maximize the potential of crowdfunding, tailored tactics must be 
implemented. We extend our appreciation to the institutions that assist.
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ABSTRACT

EXPLORING CROWDFUNDING: NAVIGATING IMPACTS, CHALLENGES, AND 
REGULATORY LANDSCAPES 



 
This study investigates the role of teaching entrepreneurship in English and the 
inclusivity of English as an oral communication in shaping students' entrepreneurial 
self-confidence is analysed. Recent higher learning institutions have implemented 
entrepreneurship courses that are conducted in English due to its importance as a 
language of global communication and commerce. Therefore, this study seeks to fill 
the gap in previous research about the effect of language on students' 
self-confidence. To achieve the objective, a survey was conducted among the 
students of an entrepreneurship course taught in English. A total of 133 usable 
responses were obtained and used to analyse the data. Data were analysed using 
SmartPLS 4 of Structural Equation Modelling to perform multivariate analysis. The 
results revealed that independent and mediating variables have a strong effect on 
students' entrepreneurial self-confidence. Moreover, it was established that 
including English oral communication further enhances the relationship between 
entrepreneurship courses in English and self-confidence. This research contributes 
to the existing literature by highlighting the importance of language in 
entrepreneurship education, particularly the use of English for strengthening social 
capital and networking. Thus, it is essential for entrepreneurship education courses 
to be designed reflectively in regard to several other factors which will pave the way 
for students to become successful entrepreneurs. 
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